
SANDI BANCOD 

UI/UX Designer  ·  Product Designer 
469-237-4883  ·  sandibanc@gmail.com  ·  sandibancod.com  ·  linkedin.com/in/catherine-alessandra 

 

SUMMARY 

 
UI/UX and product designer with 3 years of experience designing consumer-facing digital experiences across web, mobile, and 
in-store touchpoints. Specializes in end-to-end UX for commerce journeys — including product discovery, selection, ordering, and 
checkout flows — with a strong foundation in UI craft, design systems, and cross-functional collaboration. Experienced 
connecting physical and digital experiences at scale across 500+ locations. Curious, adaptable, and always eager to learn new 
tools and approaches. 

 

CORE SKILLS 

 
Design: End-to-End UX/UI, Mobile-First Design, Consumer Commerce Flows, Information Architecture, Interaction Design, 
Prototyping, Wireframing, User Research, A/B Testing, Usability Testing 
Tools & Systems: Figma (components, variables, design systems, prototyping), Adobe Photoshop, Adobe Illustrator, Canva, 
OpenArt, CapCut 
Collaboration & Ops: Cross-functional partnership with product, engineering & research teams · Wrike, Monday, Basecamp · 
Campaign coordination · Content strategy · Analytics reporting 
Additional: AI Prompt Engineering, Social Media Strategy, Google Workspace, Microsoft Office 

 

EXPERIENCE 

UI/UX Designer + Marketing Operations  ·  CEC Entertainment (Chuck E. Cheese)2025 – Present 
Promoted from Creative Operations · Consumer-facing design across web, kiosk, and campaign touchpoints 

· In-store commerce flows: Designed ordering and product selection UX for self-serve kiosks deployed across 500+ 
locations, owning the end-to-end experience. 

· Web & landing page design: Primary designer for consumer-facing web pages, seasonal campaign landing pages, and 
digital marketing initiatives, ensuring responsive, mobile-optimized layouts in collaboration with the web development team. 

· Design systems: Maintained and contributed to component libraries and visual standards across digital touchpoints, 
ensuring consistency and scalability across campaigns and platforms. 

· Cross-functional collaboration: Serves as design liaison between brand marketing, web development, and creative 
teams, translating business goals into user-centered solutions. 

· Campaign execution: Supports national brand campaigns through asset production, workflow management, and 
stakeholder presentations. 

Creative Operations Specialist  ·  CEC Entertainment (Chuck E. Cheese) 2024 – 2025 
· Designed digital graphics and marketing materials for internal and external initiatives, maintaining brand standards across 

all touchpoints. 
· Leveraged AI design tools (OpenArt) to develop original characters and visual assets for the Adventure World store launch, 

accelerating production timelines. 
· Streamlined creative workflows by implementing Wrike, improving cross-team collaboration and reducing production 

friction. 
· Collaborated with creative director and external vendors on commercial productions, managing budget and vendor 

coordination. 
· Presented work-in-progress design concepts to internal stakeholders for review and approval. 

Social Media Strategist & Content Designer  ·  WAY Social — N2 Publishing2022 – 2024 
· Designed social graphics, photo content, and video edits for small business and franchise clients across N2 Publishing's 

network, managing multiple brand identities simultaneously. 
· Built and managed distinct content strategies per client account, driving measurable follower and engagement growth. 



· Owned end-to-end client workflow: strategy, design, scheduling, community engagement, and performance reporting. 

Production Assistant & Content Creator  ·  Elevate Life Church (Volunteer)Ongoing 
· Shot and edited photography and Instagram Reels for services and events, aligned with brand and artistic direction. 
· Coordinated visual and technical elements on-site as production assistant for live productions. 

 

PORTFOLIO HIGHLIGHTS 

 
ClimbOn Mobile App: End-to-end UX redesign including user research, usability testing, and A/B testing. Drove measurable 
improvements in task completion and user satisfaction. Lead case study at sandibancod.com. 
Chuck E. Cheese Web & Kiosk: Consumer-facing design system work spanning landing pages, ordering kiosks, and seasonal 
campaigns for one of the largest family entertainment brands in the US. 
Happenings App: Mobile-first redesign of a local events discovery app, with a focus on information architecture, hierarchy, and 
consumer browsing flows. 

 

EDUCATION & CERTIFICATIONS 

 
UX/UI Design Certificate  —  University of Texas, Austin  ·  24-week intensive: design thinking, UI/UX, prototyping, user 
research 
Google Digital Marketing & E-commerce Certificate  —  Google / Coursera 
Social Media Marketing Certificate  —  HubSpot Academy 
B.S. in Leadership & Biblical Studies  —  Elevate Leadership Institute, Frisco, TX 


